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25, Jets 22.
75
Rodgers is an obvious upgrade at quarterback, but he&#39;ll have to acclimate t

0 his new supporting cast.
| need to see the Jets show improvements with Rodgers before believing it, espec

lally against one of the top-tier teams in the NFL.
In other words, the Jets probably should be one or two points lower than Buffalo

in this prop, making this a +EV play.

Monday Night Football Same-Game Parlay

25 UnitsBills ML (-120)

Under 47 Points (-110)Wager: 1 Unit
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Sky Betting &amp; Gaming

Sky Betting &amp; Gaming (&quot;SBG&quot;) is the UK&#39;s leading mobile-led be

tting and gaming operator, providing real-money gaming and a diversified gaming

product portfolio to customers in the UK, Ireland, and elsewhere in Europe.
SBG operates five principal brands, Sky Bet, Sky Vegas, Sky Casino, Sky Bingo a

nd Sky Poker, entertaining millions of customers each year.
SBG also operates some of the UK&#39;s most popular free-to-play sports games su

ch as Soccer Saturday Super 6, Sky Sports Fantasy Football, Sky Sports Fantasy S
ix-A-Side and ITV Pick 7, as well as leading sports affiliate Oddschecker, which

provides odds comparisons, previews and sporting information.
The portfolio is complemented by Sporting Life, a leading source of online cont

ent for sporting news, results, cards, fixtures and access to premium content su

ch as UK and Irish racing replays.
In July 2018, The Stars Group acquired SBG, forming one of the world&#39;s large

st, most licensed and most geographically and product diverse publicly listed on

line betting and gaming companies.
SBG aims to sustain competitive advantages in the growing online betting and gam

ing markets, based around its market leading, mobile-led product portfolio acros
s betting and gaming; its strong brand and marketing assets; a large, recreation
al and loyal customer base; a leading technology platform with a lean and agile
structure supporting rapid innovation; and an experienced leadership team, with
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